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Adapted from Japanese myths surrounding Mt. Takamagahara, the Olympus company dexterously maintained their Japanese mythological heritage by renaming their camera company after the Western equivalent of the sacred mountain, the Greek Mt. Olympus. The meeting place of earth and heaven, the summit of Mt. Takamagahara, known as the “High Plain of Heaven,” was the site of creation in Japanese myth. Rebranding themselves as the Olympus Corporation, the company crafted a recognizable visual message that drew upon the mythos surrounding Mt. Olympus. Through the lenses of Olympus cameras, photographers could create art that is as intriguing, majestic and awe-inspiring as the creations of the gods of Greek mythology.[footnoteRef:1]  [1:  John S. Brownlee, Japanese Historians and the National Myths: 1600-1945: The Age of Gods and Emperor Jinmu (Vancouver: University of British Columbia Press, 1999), 18. ] 

	Olympus was founded in 1919 by the Japanese inventor, Takeshi Yamashita.[footnoteRef:2] Mirroring his own aspirations of creating compelling and legendary products, Yamashita named the company Takachiho Seisakusho. Referencing Mt. Takachiho, a spiritual mountain in the highlands of Kyushu, the peak of this actual mountain is recognized in mythology as Takamagahara, the heavenly summit from which Japanese deities reigned.[footnoteRef:3] It is here in Kyushu that the over eight million kami, or gods and goddesses, came to be. The mythological tradition surrounding Takamagahara goes as far back as the Shinto religion, whose many and varied anthropomorphic deities bear sometimes striking similarities to the gods of Greek mythology.[footnoteRef:4] Both mythological traditions are based in polytheism and display comparable divine hierarchies. Just as Hera and Zeus rule over gods and mortals in the Greek world, Izanagi and Izanami oversee the Plain of the High Heaven in Japanese mythos. Two Shinto temples remain on the mountain, representative of the mountain’s sacred importance. Comparatively, Greek temples such as the Periclean Parthenon of Athens were used to honor the Greek gods and goddesses of Olympus, illustrating the growth of the classical Greek form.[footnoteRef:5] These parallelisms inspired Takachiho Seisakusho to rename itself as the Olympus Corporation in 1921, shifting the company’s message to a different cultural tradition, while remaining true to the mythological ideals implied by its original name.[footnoteRef:6]  [2:  “Founding of Olympus,” Founding of Olympus: Milestones: Olympus, 1, https://www.olympus-global.com/company/milestones/founding.html.]  [3:  Brownlee, 47. ]  [4:  Genchi Katō, A Study of Shinto: The Religion of the Japanese Nation (Abingdon, Oxon: Routledge, 2013), 74..Janurary 21, 2018.]  [5:  Jefferey A. Becker, "Introduction to Greek architecture (article)," Khan Academy, , accessed January 27, 2018, https://www.khanacademy.org/humanities/ancient-art-civilizations/greek-art/beginners-guide-greece/a/introduction-to-greek-architecture.]  [6:  “Founding of Olympus.”] 

Bridging Heaven and Earth, Mt. Takachiho and Mt. Olympus serve as points of divine creation, reflecting the company’s successful and rapid invention of a series of revolutionary products such as the Asahi, the first microscope manufactured by Takachiho. As part of their efforts to increase visibility, the company adopted the trademark Olympus, a name instantly recognizable to their consumers and in keeping with the “aspiration of Olympus to illuminate the world with its optical devices, just like Takamagahara brought light to the world.”[footnoteRef:7]  Today, the Olympus Company has leveraged its brand to attract a variety of amateurs and professionals through effective messaging of the photographer’s divinely inspired creative potential. The name implies that when using an Olympus product, one holds the power to give form to grandiose ideas, capturing an image that appears to be from a divine realm—a quality other manufacturers lack. Taking their name from Mt. Olympus gives the advantage of familiarity, an effective marketing ploy associating their cameras with the majesty of divinity, prompting their consumers to imagine their photographic visions come to life as if inspired by the gods themselves. [7:  Brills New Pauly Online, s.v. “Olympus,” accessed 24 Jan 2018, http://dx.doi.org/10.1163/1574-9347_bnp_3830600] 
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